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Investigative journalist covering
animals: their welfare, conservatio
and exploitation
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AN SWIPE UP TO LISTE And here’s my story 2

1. CONSIDER YOUR
OBJECTIVES.

Who do you want to
connect with?

The public?
Potential clients?
Colleagues or other
thought leaders?
Prospective
employers?

What’s your goal in
putting yourself out
there?



We're answering your
questions about

O WILDLIFE
e / TOURISM

Watch @natgeo’s Instagram Story
now to hear me answer some of your
questions about our story. |
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Nat Geo investigative SRS
reporter, Natasha Daly
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If you need to now anything
about cicadas, @natashaldaly

2. FIND YOUR NICHE.

What is unique about what you do? Or about who you are? Lean into that!
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3. CHOOSE YOUR PLATFORMS.

Be strategic about which platforms makes the most sense for you. You don’t have to be everywhere!



Natasha Daly
@natashaldaly

f

New story: One of the first features @natgeo
ever published on tigers was in 1924: when the
magazine sent a writer to India to KILL A TIGER
and write about it.

Left: dead tiger on the ground, after being kill
by Nat Geo writer and father of the U.S. Air
Force William Mitchell.
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Natasha Daly @natashaldaly - 7/21/22
The beloved migratory monarch butterfly is
officially an endangered species, the IUCN
announced today. My @natgeo story:

Natasha Daly

@natashaldaly

@NatGeo staff writer/editor, covering wildlife and wild

places. natasha.daly@natgeo.com.

& Journalist ® © Washington, D.C. (2? natashaldaly.com

Joined March 2012

1,671 Following 16.1K Followers

Tweets

National Geographic i+ @NatGeo-1/11/22
It’s easy to villainize poachers. But many

poachers are neither the ruthless kingpins nor
henchmen of the public imagination. What we
found instead were desperate young men
doing work that they didn’t particularly want
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Natasha Daly @natashaldaly -12/6/22
BREAKING: Soon, there will be NO more cub

petting in the U.S.

Tonight, the Senate ﬁ
Safety Act. The billi # &

for signature. This Iz
) petting in the U
eding & selling.
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ound.

nationalgeographic.com
On the trail of Colombia’s sloth cartel
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Natasha Daly @natashaldaly -12/3/20
...Banning cub petting means cutting off tl
roadside zoo industry’s biggest moneyma
Cub petting relies on a constant supply of
cubs. At 12 weeks-ish, they age out—Too0
unsafe to handle. To offer cub petting, a
business always needs new babies. This
means speed-breeding.
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Natasha Daly @natashaldaly -12/3/20
What happens to the babies once they hit
weeks is unclear. Some go on exhibit. Oth
become breeders themselves. There's
evidence some are killed. Read this @natg
deep dive into the tiger industry for more:

nationalgeographic.com
Captive tigers in the U.S. outnumber tho
in the wild. It's a problem.
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4. STRIVE TO BE
AUTHENTIC.

WHO YOU WANT YOUR
AUDIENCE TO THINK
YOU ARE



1. Consider following someone else’s
established approach as you work to
find your own.

THREE ADDITIONAL TAKEAWAYS: 2. A bigger audience isn’t always better.

3. Try to be consistent—building your
brand takes work!



uilding your

rofessional

resence on social
media — and
connecting with
people who share
your values and
passions — can fee
incredibly
rewarding.




Building your Personal Brand

On Social Media

Natasha Daly, National Geographic
M\WOMEN EXECUTIVES IN'BUILDING
Symposium



	Building your Personal Brand
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Building your Personal Brand

